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Tourism 
for All



ENAT’s Mission

“To make European tourism destinations, products and 
services accessible to all travellers and to promote 
accessible tourism around the world.” 



It is part of every kind of offer

• Accommodation
• Adventure
• Culture
• Gastronomy
• Conferences & Fairs
• With kids

• Education
• Nature in the city
• City Break
• Religion
• Sports & Events
• Festivals

Accessible Tourism is not “special” tourism…



“Universally Designed Tourism for All” 
Making environments, venues and services suitable for the widest 
range of customers, including: 
• Seniors,
• People with disabilities, 
• Families with small children,
• People with long-term health conditions  … and many more.
Ensuring equal opportunity to enjoy tourism experiences

Accessibility means : Inclusion, comfort, safety, sustainability 

Accessible Tourism is…



Accessible Tourism – Open to Everyone



Great mountain experiences for everyone!

Accessible Tourism also means…

ENAT Board Member, Ruediger Leidner and 
his wife in the Tatra mountains of Czech Republic and 
on skis in Bavaria  



ENAT Accessible Tourism FB Group…

Join our ENAT FaceBook Group!
https://www.facebook.com/groups/accessibletourism

https://www.facebook.com/groups/accessibletourism


Ø Accessible Tourism in Europe generated €400 billion revenues per annum 
and is expected to grow annually by 1% for the coming years 

Ø Accessible Tourism accounted for 3% of total EU GDP

Ø It supports 9 million jobs

Ø But: only 9% of EU tourism providers promote themselves as 
“accessible”

v Market demand for accessible tourism could rise 44% per year if 
appropriate services were put in place 

v Improvements in access could raise the economic contribution of
Accessible Tourism by 25%

v Improved accessibility could attract up to 75% more international travellers

§ (European Commission Study by GFK, University of Surrey and others, 2014) 

Accessible Tourism in European Union. Some figures…



Relation between ageing and disability
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Source: World Bank (2011)
World Report on Disability.
http://www.who.int/disabilities/world_report/2011/en/
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http://www.who.int/disabilities/world_report/2011/en/


• 1 in 5 persons in European Union 
are over 60

• They want to travel and enjoy life
• Seniors from Europe take 6 to 7 

trips a year 
• They have most discretionary 

income
• They are more active, “youthful” 
• They take most overseas trips
• They travel around the year
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“Seniors” are 65% of the Accessible Tourism Market



Travel companions – the “multiplier effect”

On average: 
• People with disabilities have 

+2.2 companions
• Older people +1.6 companions 
AND they…
• Stay longer
• Spend more 
• Make more repeat visits
• Travel throughout the year

(EC Study 2014)

People with access requirements travel with 1.9 companions (on average) 



Total value of accessible tourism market in Great Britain is around £15.3 billion
Graph of trips taken by those with an impairment and their travelling 
companions in 2018

Great Britain Day Visitor Survey 2018, Great Britain Tourism Survey 2015 and International Passenger Survey 2018

GBP 15.3 Billion 

EUR 17.78 Billion

USD 21.17 Billion

GBP 11.6 Billion

EUR  13.5 Billion

USD   16 Billion

GBP 3.2 Billion 

EUR 3.72 Billion

USD 4.43 Billion 

The Business Case for Accessible Tourism



England trips taken by those with an impairment and their travelling 
companions in 2018

Great Britain Day Visitor Survey 2018, Great Britain Tourism Survey 2015 and International Passenger Survey 2018

The Business Case for Accessible Tourism
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England trips taken by those with an impairment and their travelling 
companions in 2018

Great Britain Day Visitor Survey 2018, Great Britain Tourism Survey 2015 and International Passenger Survey 2018

The Business Case for Accessible Tourism

Source: https://www.visitbritain.org/business-advice/value-purple-pound

https://www.visitbritain.org/business-advice/value-purple-pound


USA Open Doors Organization, Harris Poll 
2020 Market study 

Research Among Adults with Disabilities: Travel and Hospitality 

General Travel
In the past two years:
ü27 million travelers with disabilities have taken
üA total of 81 million trips and
üSpent $58.7 billion (up from $34.6 billion in 2015).

Travel by air
In the past two years:
ü38% of adults with disabilities have taken a flight on a trip (31% in 2015), 

amounting to
üNearly 15 million air travelers taking 29.6 million air trips, generating
ü$11 billion in spending (up from $9 billon in 2015).



USA Open Doors Organization, Harris Poll 
Survey , published 2020 

Stays in accommodations (hotels, motels, B&B, short-term rentals, etc.)
In the past two years:
ü59% of adults with disabilities have taken a trip that includes a stay in an 

accommodation (53% in 2015), amounting to
ü23 million travelers taking 68.7 million hotel-based trips.
üEach traveler with disabilities typically spends $100 per night when they stay 

in a hotel (on par with 2015).

Travel by cruise
In the past five years:
ü13% of adults with disabilities have taken a cruise (10% in 2015), amounting to
ü5.2 million travelers taking 10.4 million trips and generating
ü$10.4 billion in spending on fares and $3.1 billion in spending on 

excursions.
üSpending on excursions have nearly doubled since 2015 ($1.5 billion). 



USA Open Doors Organization, Harris Poll 
Survey , 2020 

When traveling, adults with disabilities rely on the internet to plan and 
support their travel needs.  
Over two-thirds use websites and apps while traveling.

• Over the past two years, more than three-quarters of travelers with disabilities 
(76%) have used the Internet to support their travel needs, primarily by finding 
and booking accessible hotels (48%) and finding accessibility information 
about restaurants (33%), destinations to visit (32%) and airlines (32%). 

• Almost two-thirds of travelers with disabilities (65%) use functions or apps 
when traveling, most commonly hotel apps (33%) and airline apps (27%).

• [ ENAT’s comment: - so, is your Website Accessible? ]



Parks Victoria, Australia – Home Page 

https://www.parks.vic.gov.au/

https://www.parks.vic.gov.au/


Parks Victoria – “Things to do” Webpage  

https://www.parks.vic.gov.au/things-to-do

All 
Abilities 
Access

https://www.parks.vic.gov.au/things-to-do


New WTTC campaign highlights 
the Social Benefits of Travel & Tourism, (2021)

• Campaign highlights the positive social impact that travel makes to people, 
places and communities

• Aiming to help re-start tourism after the pandemic 
• Travel & Tourism contributes to 10.3% of Global GDP, 
• …is directly responsible for generating one in ten of the world’s jobs 
• …for eight successive years, has outpaced the growth of the global economy.
• Travel & Tourism is a powerful driver for socio-economic development and job 

creation, 
• The sector plays an important role in driving prosperity, empowering women, 

youth and other societal groups.

https://wttc.org/News-Article/New-WTTC-campaign-highlights-the-social-benefits-of-Travel-and-Tourism

https://wttc.org/News-Article/New-WTTC-campaign-highlights-the-social-benefits-of-Travel-and-Tourism


Make Accessibility part of everything you do!

Ø Engage with local partners in the community to create an unbroken chain 
of accessibility for all 

Ø Promote your sustainable, accessible tourism destination on your 
accessible Website ! 

Ø Enjoy your work!

Ø …and let us know how you get on…

!

Accessible Tourism “to do” list
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