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Some facts and figures 

• Over one quarter of the UK population have a 
long-standing health condition or disability 

• UK residents with a health condition or 
disability, plus their travelling companions 
spent over £2billion on overnight trips in 
England in 2009 

• By 2025, more than a third of the UK’s 
population will be over 55 

Source: VisitEngland 
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It’s easy... 

...isn’t it? 
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Multiple sources of        
accessibility information 

 

• National Accessible Scheme ratings 

• National Tourism Product Database fields 

• Access statements 

• Third party sources of data 
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National Accessible Scheme 

• A long-standing, robust set of standards, 
developed by the tourism industry and 
disability groups for the accommodation 
sector 

• Trained assessors visit properties, and 
award a rating if criteria are met 

• 4 levels for mobility 

• 2 levels each for visual and hearing 
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‘Self-assessed’ product data 

• Circa 35 data fields, developed as part of the 
OSSATE project 

 

• Straightforward and clear – easy to complete 
for tourism businesses, unambiguous 
information for visitors 

• Typically collected by the tourism destination 
– distributed regionally, nationally and 
internationally 

• Available across all product types 
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Access statements 

• Free format – allows the business to describe 
fully the facilities available – as well as 
indicating their approach to customer service 

• Guidance available: 

VisitEngland: www.access.tourismtools.co.uk 

Visit Wales: via a nice PDF fact sheet on the Wales 
industry website (link from www.visitwales.com ) 
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http://www.access.tourismtools.co.uk/
http://www.visitwales.com/
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In numbers 

• National Accessible Scheme participants 

– 476 with mobility ratings 

– 56 with hearing ratings 

– 36 with visual ratings   (England only) 

• ‘Self assessed’ product data 

– 7,264 

• Access statements 

– 1,814       (England and Wales) 
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By region 

Region Businesses with access data % of total stock 

East Midlands 518 21.4% 

East of England 356 8.6% 

Heart of England 214 9.2% 

London 16 2.4% 

North East England 811 41.5% 

North West England 1326 26.1% 

South East England 915 19.0% 

South West England 1548 12.9% 

Wales 1316 20.1% 

Yorkshire 241 6.8% 

21 



Third party content 

• Direct Enquiries 

– A national access register developed 
in partnership with RADAR and the 
Employers Forum on Disability 

• Disabled Go 

– One of the largest disability 
organisations in Europe 
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http://www.directenquiries.com/default.aspx
http://www.directenquiries.com/default.aspx
http://www.disabledgo.com/


Third party content...coming soon! 

• Direct enquiries: 

– 301 hotels 

• Disabled Go – 1,808 products, including: 

– 967 attractions 

– 36 business venues 

– 19 camp sites / caravan sites 

– 720 serviced accommodation 
 

• % of London product with accessible content 
will rise to over 50% 
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It’s all about welcoming visitors 
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Thank you 

Andrew Daines 

andrew.daines@visitbritain.org 
 

@visitbritainbiz 
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