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« Explore the development of eTourism in the future
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« Unique forum for academic, industry, destination managers
and marketeers and government representatives

Rebecca Jennings, Ed Parsons, Andrew Pozniak
] Geospatial Travel Industry Leader
4 ry
: ¥

Principal Analyst,
Forrester Research Technologist, in the Central and

KEYNOTES
Christian Haas,

Heinz Kreuzer, Vincent Vander-

CEO, TUI ’ pool-Wallace, \ Enterprise Technology

InfoTec i Minister of Tourism .Y j Architect, Microsoft
b

. Google o Eastern Europe,
= Wl Middle East & African
markets, Google

"

£

& Aviation, The ! Corporation
Bahamas

Initiative & organization

. . .. I
International Federation h el IVI eW REclsTER Now. »
www.ifitt.org/enter

— CO\ferer\Ces W TrINING

for IT and Travel & Tourism




Organized by the International Federation for Information
Technology and Travel & Tourism (IFITT), ENTER 2009 at
Amsterdam is the 16th ENTER Conference bringing together
international experts in all aspects of information and
communication technologies in travel and tourism.

In 2009, ENTER will move on to the city of Amsterdam, the
Netherlands, taking place in the well-known RAI Exhibition and
Congress Centre. Amsterdam is centrally located in Europe, easily
accessible for international participants, and from its canals to
famous historical sights one of the most romantic and beautiful
cities in Europe.

ENTER offers a unique forum for academic, industry and
government representatives to explore the future of ICTs in tourism
through research and dynamic dialogue within the social network of
the IFITT community. The chairs of ENTER 2009 are working hard
to develop the most comprehensive programme ever for ENTER.
With more than 130 presentations over 3 days and more than 450
participants, ENTER is the event in tourism and technology that
brings researchers, industry and destinations together. The three
tracks, namely research, destinations and industry are designed

in a way that enables maximum exchange of information and
interaction. Presentations and debates will explore the state-of-the-
art research and industry case studies. This year we will concentrate
on ICT-enabled dynamic challenges for travel and tourism to cover
both technology and business and there will also be plenty for local

and national government
agencies to consider.

Issues discussed cover a
wide range of cutting-edge
challenges and the following
gives a flavour of this:

« Customer centricity

ICT-enabled partnerships

+ Inspire consumers with ICTs « Advanced distribution systems
+ Recommender systems «+ Polling services

- Social networking and travel « Travel search and metasearch
« Web 2.0 and Travel 2.0 « Interoperability and

+ |ICT-enabled segmentation interconnectivity

. eTourism and disability + Web 3.0 and Travel 3.0

+ Accessible eTourism design « Destination web sites and

- elearning for tourism clusters

« Direct vs indirect distribution « Advanced destination portals
« |CT-based productivity « Geographical mash ups

+ Reengineering tourism «+ Location based services

« eTourism and pricing « Wireless systems and WiMAX
+ Revenue management + Mobile solutions

+ Web analytics « Usability and web design

« Online security « Multimedia convergence

+ ePayments « Affiliate marketing online

« eBranding and brand integrity « Smart ICT investments

- Distribution strategies « Online advertising

We look forward to welcome you to ENTER2009@Amsterdam and to
engage you more with the IFITT global community.

Professor Dimitrios Buhalis Bournemouth University and
ENTER 2009 Chair

Professor Andrew Frew Queen Margaret University and
President IFITT

Marc Dekkers

Heliview Conferences & Training B.V.
and Conference Host

Welcome to ENTER2009 @Amsterdam

Monday 26" January

19:30 — Late

Informal get together — dinner/drinks
Location suggestion: ESCAPE Caffé, Rembrandtplein 11, 1017 CT Amsterdam

Tuesday 27* January PhD Workshop Pre-ENTER
Location: Hogeschool INHOLLAND, Boelelaan 1109, 1081 HV Amsterdam

Registration

: Welcome and Opening Remarks by Professor Matthias Fuchs, Chair

IFITT President Message by Professor Andrew ). Frew

Tourism Information System Research by Professor Matthias Fuchs, Mid Sweden University

Using Web 2.0 for conducting research by Dr Marianna Sigala, Aegean University

11:00 —13:00

15:45 — 16:15

Tips for Completing that Dissertation by Professor Andrew |. Frew
Coffee & tea break

Research proposal presentations
Open discussion (moderated by Matthias Fuchs and Marianna Sigala

ShanShan Qi Fuzzy Hierarchical Evaluation of

Hong Kong Polytechnic Universit: the Usefulness of Luxury Hotel Websites
Cody Paris The Virtual Mobilities of Backpackers
(Arizona State University)

Rosanna Leung

(Hong Kong Polytechnic University)
Jane Sgrensen

(Arhus University)

Development of Website Personality

Web 2.0 and user-generated-content on websites
for tourists. An analysis of reaction patterns among
receivers

Information Needs of City Travellers -

Investigating the Implications of Consumers’
Information Search on Actual Travel Behaviour
Creating Value through Using

the Internet as a Relationship Marketing Tool in the
Hotel Industry: An Empirical Application in Classified
Hotels in Petra, Jordan

Evaluation of the Acceptance of

Virtual Worlds in the Tourism Sector: An Extended
Technology Acceptance Modelling Approach
Adoption and Diffusion of Online

Booking Portals in the alpine Hotel Sector -

An extended Model of Adoption Behaviour
Emerging distribution channels for tourism

Clemens Koltringer
(MODUL University Vienna)

Jebril Alhelalat
(Manchester Metropolitan University)

Ronald Iberl
(University of Innsbruck)

Thomas Gramlich
(Leopold Franzens University of Innsbruck)

Anja Papathanassis
(Bournemouth University)
Lunch
Breakout Sessions

Concurrent Session |
Moderator: Marianna Sigala

Concurrent Se
Moderator: Matthias Fuchs

Coffee & tea break

Review of Breakout Sessions

Research Panel Discussion (Matthias Fuchs, Marianna Sigala, Ulrike Gretzel, Francesco Ricci, Robert

16:15 — 16:45

Govers, Dimitrios Buhalis)

Awards Ceremony and Closing Remarks

16:45 —17:00
17:00 — 19:00

19:30 — Late

Who should attend?
ENTER is the event in travel & tourism and technology that brings researchers,
industry, destinations, management organisations and government together.
The delegates range from leading CEOs, destination managers, ICT managers,
marketing managers, international consultants, travel and tourism practitioners,
students and research pioneers.

— Social networking

Informal get together — dinner/drinks
Location suggestion: Café Heffer, Oudebrugsteeg 7, 1012 JN Amsterdam
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Wednesday 28"

January ENTER 2009 Conference

08:00 — 09:00 Registration (RAI Conference, Entrance E)
Wel fe pening, introd: to track chairs (Room: Forum)
Welcome to ENTER 2009 by Professor Andrew ). Frew (President, IFITT)
| . Welcome to Holland by Jos Vranken (CEO, Netherlands Board of Tourism & Conventions)
09:00 — 9:30
Welcome and team presentation by Professor Dimitrios Buhalis (ENTER 2009 Chair)
Welcome and administration by Marc Dekkers (Conference Host)
Using innovation and eTourism for d gic ad 2 by Vincent VanderPool-Wallace (Minister of Tourism and Aviation for the Bahamas)
09:30 — 10:30 Classical tour op and e- - a chall for the IT landscape by Heinz Kreuzer (CEO, TUI InfoTec)
KEYNOTE

Moderator: Professor Andrew |. Frew (Queen Margaret University)

11:00 —12:30

DESTINATIONS FOCUS (Room M)

Destinations and eFutures
Moderator: Inkeri Starry
(Finnish Tourist Board)

eTourism developments in Holland by
Jos Vranken (CEO, Netherlands Board of
Tourism & Conventions)

h

INDUSTRY AND INNOVATION
FOCUS WEB 2.0 (Room Q)

Online Communities and Content
Integration

Moderator: Jens Thraenhart (Chameleon
Strategies)

Web 2.0 and tourism by Butch Langlois
(CEO, PlanetEye.com)

Destination g
intelligence & web 2.0 -— The Bal
experience by James Ram (Indusa Global)

Technological challenges for the

C g ted and hotel
reviews by Friedrich von Scanzoni (CEO
International business HolidayCheck)

Travel 2.0 by Jim Hamill
(www.tourismz2-0.co.uk)

RESEARCH FOCUS (Room N)

Mobile technolo

Moderator: Wolfgzm Hépken (University
of Applied Sciences Ravensburg-
Weingarten)

Wireless applications in destinations by
Dimitrios Buhalis, Luca Pistidda

Personalized mobile city transport
advisory system by Gytis Tumas,
Francesco Ricci

Intelligent routing system for a
personalised electronic tourist guide by
Ander Garcia, Maria Teresa Linaza, Olatz

RESEARCH FOCUS (Room P)

Electronic marketing
Moderator: Francois Bedard (UQAM)

Affiliate marketing in travel and tourism
by Roberto Daniele, Andrew |. Frew, Kate
Varini, Asmik Magakian

Capital city tourism: online destination
image of Washington, DC by Wei-Jue
Huang, Byeong Cheol Lee

E-mail service quality for profit and not
for profit organisations in the tourism
industry by Astrid Dickinger, Ulrike
Bauernfeind

i3 24 Of
the future by Hannes Werthner (Vienna
University of Technology)

Travel Is online

itie:

brand karma, www.circos.com)

p i s
by Theodore Koumelis (mynetwork.travel)

Taking advantage of Web 2.0 for brand
development by Morris Sims (founder of

Arbelaitz, Pieter Vansteenwegen

Innovative platforms and future beneﬁti!applications for tourism (Room: Forum

13:30 — 14:00 Surface/Web 2.0 assets/business intelligence, Communication/collaboration and supporting mobility by Christian Haas (Enterprise Technical Architect, Microsoft)
KEYNOTE
Moderator: Jens Thraenhart (Chameleon Strategies)
DESTINATIONS FOCUS (Room M) INDUSTRY AND INNOVATION INDUSTRY AND INNOVATION | RESEARCH FOCUS RESEARCH FOCUS
FOCUS (Room Q) FOCUS (Room O) (Room N) (Room P)
Web 2.0 for destinations- a fancy trend
or a must? Travel and Tourism Convergence | Microsoft high tech User-generated content (A Technology acceptance (A)
Moderator: Tinkara Pavlov¢ic Kapitanovic | & Multi-Channel M develop workshop Moderator: Marianna Sigala | Moderator: John Van Der Pijl
(Slovenian Tourist Board) Moderator: Marco Truffelli Facilitator: Eric Basha (Managing
(VisitScotland.com) Director, Tourism Industry Comparison of deceptive E-Business readiness,
Google tools for tourism by Andrew Microsoft) and truthful travel reviews intensity and impact - an
Pozniak (Google Industry Leader, Guillaume Thevenot (Business by Kyung-Hyan Yoo, Ulrike Austrian hotel study by
Emerging Maﬁ(ets - Travel) Development Manager - The benefits of developing on the | Gretzel Matthias Fuchs, Christina
Hospitality Amadeus) MS platform for tourism entities Witting, Wolfram Hépken
14:00 —15:30 Web 2.0“ - business models for DMOs by Christian Haas (Microsoft) Trust in travel-related

by Christian Maurer (IMC University of
Applied Sciences Krems)

John Starkey (CEO of FCV
Technologies and SVP of
Tripharbor.com)

Travel 2.0 in Austria - A Guidebook
for Tourism Organisations by Martin

Stephen Joyce (CEO of Rezgo and
Schobert (austria.info)

President, IFITT North America)

Shifting to 2.0 by Inkeri Starry (Finnish
Tourist Board)

Riaz Pisani (Contac Travel)

Photosynth & virtual earth by
Vikas Arora (Microsoft)

Santiago Lorente Garcfa —
Barbén (Microsoft Tourism
Innovation Center)

Kevin Lasitz (Vice President,
Infusion, Microsoft)

consumer generated media
by Kyung-Hyan Yoo, Yoonjung
Lee, UIrﬁ(e Gretzel, Daniel R.
Fesenmaier

What is told in travel blogs?
Exploring travel blogs for
consumer narrative analysis
by Carmela Bosangit, Scott
McCabe, Sally Hibbert

Assessing low-cost carrier
eAirline system success by
Timothy Jung

Information and
communication technologies
in business and corporate
travel management: an
overview by Berendien
Lubbe, Anneli Douglas

DESTINATIONS FOCUS (Room M) INDUSTRY AND INNOVATION
FOCUS (Room Q)

Web 2.0 content and Virtual
Communities

Moderator: Karin Elgin Nijhuis (TEAM
Tourism Consulting)

Hospitality Convergence & Multi-
Channel Management
Moderator: Christian Maurer
(IMC University of Applied
Taking advantage of web 2.0 content Sciences Krems)
and virtual communities by William
Bakker (British Tourism Columbia) John Kent (Youtravel.com)
Towards web 3.0 by Primoz Zizek Scott Farrell (Travelclick)
(E-laborat)
Geoff Cairns (Microsoft)
DMOs as integrators of multi-channel

contact, ¢ an
fulfilment by John Walsh (Irish Tourism

16:00 —17:30 Board)

WORKSHOP (Room O)

Accessible eTourism and tourism
for all — meeting the disabled
user requirements

Moderator: Elina Michopoulou
(University of Surrey)

Technology, accessibility, tourism
by Ivor Ambrose (ENAT)

g EnaT

Tourism and accessibility - a
DMOs perspective by Katrine
Mosfjeld VisitOSLO

Tourism accessibility
requirements of the disabled
market by Elina Michopoulou
(University of Surrey)

Discussion on tourism
accessibility and technology
solutions

Spyros Michailidis (ENAT and
eWorx Greece), Kerstin Matausch
()KU Austria), Dimitrios Buhalis
(Bournemouth University)

In collaboration with European
Network for Accessible Tourism

RESEARCH FOCUS
(Room N)

ICT and tourism destinations
Moderator: Roberto Daniele

Information convergence
in the long tail: the case

of tourism destination
information by Alessandro
Inversini, Dimitrios Buhalis

Development of technology
training for destination
marketin%‘or anisations by
Byeong Cheol Lee, Bruce
Wicks, Wei-Jue Huang

The credibility of online news:
the case of the Iceland Tourist
Guide Association’s website
and e-newsletter by Stefan
Helgi Valsson

RESEARCH FOCUS
(Room P)

Technology acceptance B
Moderator: Matthias Fuchs

Deconstructing travel
decision making and
information search activities
by Andreas Zins

Destination management
Systems (DMS): a reality
check in the Greek tourism
industry by Marianna Sigala

Do emotional mental models
before and after an effective
visitation of a virtual world
differ? by Brigitte Stangl,
Anke Schneider

17:30 —18:30

IFITT AGM (Room Q)
(IFITT members only)

Register now! www.ifitt.org/enter




REGISTER NOW!
www.ifitt.org/enter
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@ Amsterdam

Thursday 2" January

08:00 — 09:00

Registration (RAI Conference, Entrance E)

09:00 —10:30

KEYNOTE

Visioning the future of technology for tourism (Room: Forum)

The future of social media and tourism by Rebecca Jennings (Principal Analyst, Forrester Research)

eTourism and geo-looking to the future by Andrew Pozniak (Industry Leader, Emerging Markets - Travel, Google) & Ed Parsons (Geospatial Technologist, Google)

Moderator: Professor Dimitrios Buhalis (Bournemouth University)

11:00 — 12:30

DESTINATIONS FOCUS
(Room M)

User Generated Content and Travel
reviews

Moderator: Josef Margreiter (Tirol
Werbung)

User Generated Content and travel
destinations by Jens Thraenhart
(Chameleon Strategies)

Social Networking: Challenges
and Opportunities for Destination
Marketing by Karin Nijhuis
(Interimair)

User generated content for
destinations byHelena Egan (Trip
Advisor)

Hotel reviews as base for
marketing concepts for
destinations by Friedrich Von
Scanzoni (Holiday Check)

INDUSTRY AND INNOVATION
FOCUS
(Room Q)

Tourism marketing and
Search (SEO, SEM, Meta-
search)

Moderator: John Kent
(YouTravel.com)

Andrew Pozniak (Industry
Leader, Emerging Markets -
Travel, Google)

Faisal Galeria (Managing
Director of Europe and Asia,
Kayak)

Tourism brand/nmafﬁe online
advertising for the future by
Nicky Smith (Microsoft)

Challenges and opportunities
in Tourism Search byKevin May
(Travolution)

RESEARCH FOCUS
(Room O)

Website optimisation (A)
Moderator: Roberto Daniele

Website accessibility of U.S.
based hospitality websites by
Lina Xiong, Cihan Cobanoglu,
Pamela Cummings, Frederick
DeMicco

A study of Chinese and
international online user
perceptions of hotel websites,
usefulness by ShanShan Qi,
Rob Law, Dimitrios Buhalis

Global e-readiness of hotel
chain websites by Peter
O’Connor

RESEARCH FOCUS
(Room N)

Online communities
Moderator: Michael McGrath

Role of community
informatics in heritage
tourism development by
Ulrike Gretzel, Hanyoung Go,
Kyunghee Lee, Tazim Jamal

From paradigmatic to
syntagmatic communities:

a socio-semiotic approach
to the evolution pattern of
online travel communities
by Lorenzo Cantoni, Stefano
Tardini, Alessandro Inversini,
Elena Marchiori

The virtualization of
backpacker culture by Cody
Paris

RESEARCH FOCUS (Room P)

Platforms and tools (A)
Moderator: Martin Hitz

Designing online virtual
worlgs for cultural heritage by
Francesco Bellotti, Riccardo
Berta, Alessandro De Gloria,
Ludovica Primavera

An automated approach

for deriving semantic
annotations of tourism
products based on geospatial
information by MarE

Zanker, Matthias Fuchs
Alexander Seebacher, Markus
Jessenitschnig, Martin
Stromberger

RFID-based action tracking
for measuring the impact of
cultural events on tourism
by Nicola Zeni, Nadzeya
Kiyavitskaya, Serena Barbera,
Basar Oztaysi, Luisa Mich

13:30 — 15:00

Best Research Papers (Room: Forum)
A cross-conference presentation of the 3 shortlisted best research papers and Awards
Chair: Professor Wolfram Hépken (University of Applied Sciences Ravensburg-Weingarten)

e

Learning ad

ad

Best Paper Awards Ceremony, Wolfram Hépken, Andrew Frew, Dimitrios Buhalis

p ies for online travel planning by Tariq Mahmood, Francesco Ricci, Adriano Venturini
Travel queries on C|t|es in the United States: implications for search engine marketing in tourism by Zheng Xiang, Bing Pan
ide CRM approach: an empirical analysis of the determinants in the Swiss hospitality industry by Michael Fux, Thomas Myrach

15:30 — 17:00

DESTINATIONS FOCUS

INDUSTRY AND INNOVATION

RESEARCH FOCUS

RESEARCH FOCUS

RESEARCH FOCUS

(Room M FOCUS (Room Q) (Room O) (Room N) (Room P)

C ialisation Dill Inspire & Engage- Website optimisation (B) User Generated content (B) Platforms and tools (B)
Building internal commercial Personalization/advanced CRM Moderator: Michael McGrath Moderator: Markus Zanker Moderator: Luisa Mich
capacity Moderator: Eric Basha (Managing

Moderator: Professor Dimitrios
Buhalis (Bournemouth
University)

Commercialisation strategies
for DMOs‘DMSs the Slovenia
case by Tinkara PavlovCic Kapitanovic
(Slovenian Tourist Board)

Lessons from DMS privatisation
by Josef Margreiter (Tirol
Werbung)

Bringing the small players
on board by Marco Truffelli
(VisitScotland.com)

Experiences from the polling
service by Andrew Daines
(VisitBritain)

Director, Tourism Industry
Microsoft)

Jens Thraenhart (Chameleon
Strategies)

Web-based loyalty system
application for independent
hotels by John Fotis (Marketplan)

Inspire and Engage Online by
Brice Bay (Unaira)

Reflecting the needs of global
travellers by Michael Levie
(CitizenM)

Online innovations for the future
by Stephan Ekbergh (Travelstart)

On the importance of
hyperlinks: a network science
approach by Rodolfo Baggio,
Magda Antonioli Corigliano

Cultural destination usability
- the case of visit Bath by
Alessandro Inversini, Lorenzo
Cantoni

Effectiveness of eBrochures: an
analysis of use patterns by Faiz
Anuar, Zheng Xiang, Ulrike
Gretzel

Complaints on the online
environment - the case
of Hong Kong hotels by
Norman Au, Dimitrios
Buhalis, Rob Law

The impact of online reviews
on the choice of holiday
accommodations by Katia
Laura Sidali, Holger Schulze,
Achim Spiller

The importance and use of

weblogs for backpackers by

Christof Hofstaetter, Roman
Egger

VRUM™: A tool for modelling
travel patterns of self-

drive tourists by Nicholas
Holyoak, Dean Carson, Doris
Schmallegger

MPEG-7 compliant indexation
tool for multimedia tourist
content by Maria Teresa
Linaza, Cristina Sarasua,
Yolanda Cobos

The adoption of fingerprint
payment technology
mechanisms at the customer
end by Anil Bilgihan, Srikanth
Beldona, Cihan Cobanoglu

17:05 — 18:00

Chapter summit
(Room M)

Chapter summit
(Room Q)

Chapter summit
(Room N)

eTourism Education
workshop (Room O)

Moderators:

Magiel Venema

Cihan Cobanoglu
Anita Fernandez-Young
Dimitrios Buhalis

Bloggers summit
(Room P)

Cross-conference track

Industry and Innovation Focus

Destinations Focus
Research Focus
Break — networking - social
Dutch Day

Programme

subject to change

www.ifitt.org/enter




Friday 30th January

08:00 — 09:00 Registration (RAI Conference, Entrance E)
DESTINATION FOCUS INDUSTRY AND INNOVATION WORKSHOP (Room O) WORKSHOP DUTCH DAY (Room L)
(Room M) FOCUS (Room Q) (Room N)
Destination & Industry research Nederlands- en Vlaamstalige dag
Current hot potatoes for DMSs | eCommerce and profitability: needs and Research Agendas for Google Online Marketing (Presentations in Dutch and Flemish)
Moderator: Christian Maurer lessons from hospitality the future Challenge?
(IMC University of Applied Moderator: Roman Egger Moderators: Peter Varlow and 8,000 students 300+ universities in | Strategie en de online wereld

Pellervo Kokkonen 47 countries

Sciences Krems)
Moderator: Ulli Gretzel

(eTourism Strategies)

Internet innovation for small Moderator: Karin Elgin Nijhuis

e-Distribution as an businesses by Iselin Skogland Jamie Murphy (TEAM Tourism Consulting)
e-marketing tool; strategy, (e-hotelservices) Diana Derval

implementation and results by Leo Woernd| Place brands en e-brands
Katrine Mosfjeld VisitOSLO Internet as a sales channel - best

(Place brands and e-brands?
door Robert Govers (Katholieke
Universiteit Leuven)

practices by Stephen Williams
Meta-search: Things to come (Fitzgerald Group)

09:00 —10:30  and things to do by Manfred
Hackl (EC3 & [+0]) Distributie in de hedendaagse reis- en

internetomgeving

Meta-search: Things to come (Travel distribution in today’s internet

and things to do by Wolfram environment)

Hoépken (University of door Jan Peeters (Passaat Consulting,

Applied Sciences Ravensburg- voormalig Managing Director

Weingarten) Mytravel en First Choice)

Trends in online marketing in de
Nederlandse reiswereld

(Trends in online marketing in the
Dutch travel market) door Gijs van
der Hulst (Industry Manager Travel,
Google Nederland)

DESTINATION FOCUS INDUSTRY AND INNOVATION WORKSHOP (Room O)
(Room M) FOCUS (Room Q)

RESEARCH FOCUS (Room N) DUTCH DAY (Room L)
How to publish your research

Recommender systems Web 2.0
Visioning and preparing for the workshop

The challenges and Moderator: Francesco Ricci Moderator: Robert Govers

opportunities of IT innovations | future Publications and Journal Rankings (Katholieke Universiteit Leuven)
for future DMO business Moderator: Jens Thraenhart Rob Law (Hong Kong Polytechnic The effects of virtual product

models (Chameleon Strategies) University) Experience on changing Destination marketing 1.0 en 2.0
Moderator: Roger Carter Andrew Frew (Queen Margaret consumers’ first impression Bias éDestination marketing 1.0 and 2.0)
(TEAM) Interoperability technology to target | University) by Her-Sen Doong, Hui-Chih Wang, | door Karin Elgin Nijhuis (TEAM

customers by Jian-Guo Fong

Tourism Consulting)
John Lambe (Openjaw)

The future impact of IT on
DMO business models: an Towards risk minimization for Social media & hospitality: een
overview by Roger Carter From Digital Divide To eEnablement novice gamblers: a ‘not so expert’ | natuurlijk huwelijk

(TEAM) by Eric Basha (Microsoft) systemgby G. Michael McGrath (Social Media & Hospitality: a natural
marriage)

door R%nald van den Hoff ( C.D.E.F.
Holding, Cyberdigma Lab, Mindz.
com-Seats2Meet.com)

11:00 — 12:30
The growth in mobile
Internet access: what are
the implications for DMO

Corporate online initiatives - the
future of computing and impacts
on tourism by Joost Nienhuis —

Building an ontology-based
Framework for Tourism
Recommendation Services by

information and reservation (General Manager, COI Microsoft) Olawande Daramola, Mathew
services? by Peter Varlow Adigun, Charles Ayo Happyhotelier.com
(TEAM) Visioning the future by Anna (Happyhotelier.com) door Guido van

Pollock (DestiCorp) Elshout (Haagsche Suites)
How can DMOs use IT
innovations to help them
market and manage their
destinations for business
tourism? by Steen Lakobsen
(\X/onderfurCopen agen)

CROSS-TRACK PANEL DEBATE | RESEARCH FOCUS (Room M) DUTCH DAY INNOVATION DUTCH DAY INNOVATION DUTCH DAY INNOVATION
(Room Q) (Room N) (Room O) (Room L)
Papers in progress
eTourism: the Future challenges | Moderator: Timothy Jung
and research required
Facilitator: Hannes Werthner | ICT and Sustainable Tourism

DUTCH DAY (Room L)

Visies op de nabije toekomst

(Vienna University of Development: An Analysis of the (eTourism futures)
Par;li—iic::ﬂ:ggi)han Jl.lﬁrea:;ure by Alisha All, Andrew Moderator: Karin Elgin Nijhuis

Cobanoglou, Roman Egger, (TEAM Tourism Consulting)

Eric Basha, Dimitrios Buhalis, | iVisit: An Information Exchange

Jens Thraenhart, Anna Pollock, | Tool for Self-drive Tourists in Vervagende grenzen tussen werk,

reizen en gastvrijheid

13:30 — 15:00 Peter Varlow Remote Australia by Dean Carson, (Disappearing borders between work,
Dﬁrls Schmallegger, GraTam et travel and hospitality) door Gonnie
Thompson, Roy Jones, Alan Pilgrim Been (Manager Communications,
An In-Depth Case Study of Microsoft Nederland)
Electronic Distribution Systems Reizen door de virtualitijd
in Different-Sized Hotels in Korea (Travel with virtuality) !
E{y Hong-bu’(}lﬂm Kim, Sunny Ham, door Dr. Jacob van Kokswijk

ae-young Moon (Capgemini Professor in

Web Accebility in Tourism Websites F‘;L’.ﬁﬁﬂ;ﬁgﬁ dza;;;l"elol:/il:lilsche
by Jaume Jaume Universiteit Leuven)

510018120 C closing and

5+ 573 by Professor Andrew ). Frew, President IFITT, Professor Dimitrios Buhalis, ENTER 2009 Chair, Marc Dekkers, Conference Host

Register now: www.ifitt.org/enter



FUNCTION PERSON AFFILIATION

Programme Chair Professor Dimitrios Buhalis
IFITT Chair

Local Host

ICTHR, Bournemouth University, UK
Professor Andrew J. Frew IFITT President & Queen Margaret University, UK

Marc Dekkers Heliview Conferences & Training B.V., Netherlands
5 |
Research Track

Chair:
Co-chair:
Co-chair:

Professor Wolfram Hopken
Dr Ulrike Gretzel

Dr Rob Law
|

University of Applied Sciences Ravensburg-Weingarten
Texas A&M University, USA
Hong Kong Polytechnic University, China

eDestinations Track
Chair:

Co-chair:

Co-chair:

Inkeri Starry Finnish Tourist Board, Finland
Alex Rayner UNWTO, Spain

Tinkara PavlovCic Kapitanovi¢ Slovenian Tourist Board, Slovenia
|

Information

Industry & Innovations Track
Chair:

Co-chair:

Co-chair:

Jens Thraenhart
Eric Basha
John Kent

Chameleon Strategies, Canada
Microsoft, USA
Youtravel.com & www.aquisresorts.com, Greece

PhD Workshop, pre-ENTER
Chair:

Co-chair:

Co-chair:

Local Host:

Dutch Day
Chair:
Co-chair:

Professor Matthias Fuchs
Dr Marianna Sigala

Prof John van der Pijl Gert
Karel Werdler

Mid Sweden University, Sweden
University of Aegean, Greece
Erasmus University, Netherlands
InHolland, Netherlands

Karin Elgin Nijhuis
Robert Govers

TEAM Tourism Consulting, Netherlands
University of Leuven, Belgium

S

Microsoft

Initiative & organization Partners

p Hogeschool INHELLAND

International Federation
for IT and Travel & Tourism

helivie
Individual
Academic

Student
Dutch Day

DATE
January 28-30, 2009

LOCATION

RAI Exhibition and congress centre
Europaplein 22, 1078 GZ
Amsterdam, The Netherlands

T: +31 (0)20 - 549 12 12

F: 431 (0)20 - 646 44 69
www.rai.nl

CONTACT

Heliview Conferences & Training B.V.
PO Box 9615, 4801 LS, Breda,

The Netherlands

Tel.: 431 (0)76 - 548 40 0O

Fax: +31 (0)76 - 548 40 99

For registrations and cancellations:
Participants Administration
ENTER 2009

Tel.: +31 (0)76 - 548 40 20

For programme and sponsor
information:

Mr. Marc Dekkers,

Conference Manager

Tel.: +31 (0)76 - 548 40 0O
Email: marc.dekkers@heliview.nl

For logistical organisation:

Ms. Shelita van der Weegen,
Conference Codrdinator

Tel.: +31 (0)76 - 548 40 67
Email: shelita.van.der.weegen@
heliview.nl.

heliview

—— CO\ferenCes W Troining

Registration fees

No IFITT member IFITT member
€830 €747

€ 630 €567

€ 285 € 256,50
€180 €162

Registration fee of ENTER conference includes:
Participation at the conference (3 days, including Dutch
Day), ENTER proceedings (papers of research track),
conference bag, coffee/tea breaks. Lunches and
conference dinner are charged extra.

Registration fee of Dutch Day conference includes:

Participation at the Dutch spoken conference (one day,
January 30,
Lunches and conference dinner are charged extra.

2009), conference bag, coffee/tea breaks.

Accommodation

Accommodation for the conference may be arranged
through the RAI booking service.

Please visit www.ifitt.org/enter.

Attendance Certificate
Certificate of Attendance will be available from the
conference secretariat on request.

Data protection
Your address details will be added to our database in
order to keep you informed about our activities and
those of our sponsors.

If you object to this, then please contact us.

Payment & cancellation conditions:

All prices are in Euro and incl. VAT.

You can register by internet, www.ifitt.org/enter. After we have
received your registration form, we will send you a confirmation
of participation as well as an invoice. The participation fee must
be paid within 14 days and always prior to the start of the event.
No registration will be confirmed before payment is received. You
will receive your admission ticket two to three weeks before the
event by email.

Cancellation is possible up to 15 days prior to the event and will in-
cur a charge of € 100,- + VAT service charge in cancellation costs.
After this point in time or if you do not attend the full charge will
be payable. Cancellation may only take place in writing (via fax or
via post). Substitution by a colleague is always possible.




