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European Network for Accessible Tourism
• Originated from an EU-funded pilot project for
mainstreaming disability policies in the tourism sector
(2006-2007).
• Led by a group of tourism and disability organisations
including the Hellenic Ministry of Tourism and
VisitBritain, ANAΠHΡΙΑ TΩΡΑ, and EWORX S.A.
• Established as a non-profit NGO in Brussels in 2008,
funded by member contributions
• Now with about 200 members in 30 countries.
• A multi-stakeholder network of tourism and travel
businesses, tourist authorities, NGOs, researchers and
professionals.

Accessible Tourism Market Drivers
• Ageing populations increase in key global markets due to improved
life expectancy and slowing birth rates.
• People with disabilities or reduced mobility want to travel!
• More than 80 million people with disabilities in Europe.
• Legislation and regulations on physical accessibility are advancing.
• 149 countries have signed the UN Convention on the Rights of
Persons with Disabilities (CRPD) over the past three years.
• Leisure, Sport and Tourism must be accessible to persons with
disabilities according to Article 30 of the Convention.
• EU regulations: Internal Market, Passenger transport
• Possible European Accessibility Act….
• Destinations and businesses that focus on good access can
benefit from “early adopter” advantages - attracting customers
thanks to better access and services: increased market share.

Total potential travel market in Europe:
> 133 million tourists
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Total potential travel market in Europe:
> €89 billion
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In 2009, 11% of domestic overnight stays in England
were by persons with disabilities or with long-term
health problems, with their companions.
Value: €2.3 billion Euros
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In USA, people with disabilities or reduced mobility
currently spend 13.6 billion dollars (10.07 billion Euros)
per year on travel.

“Creating accessible cruise ships, accessible ship terminals,
accessible ground transportation, and accessible tourist
destinations is not charity – it is just good business”.
- Dr. Scott Rains, Disabled travel expert and educator.
www.rollingrains.com
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Greece:
A „goldmine‟ for tourism development
•
•
•
•
•
•
•
•
•
•

Culture: history, religion, music, theatre, dance, song…
Traditions, local character, food, wine, …
Landscape, sea, biodiversity, agricultural products
Cities
Conference venues
Adventure
Health tourism, wellness, spa and therapy
Luxury tourism
Sports
Residential tourism (long-term stays)

• With “Accessible Tourism for All” as part of all the
above!

Tourism Development
What does the Greek tourism sector need to do?
• Innovate, develop new offers and products:
• Find / develop new markets
• Diversify the customer base
• Serve customers better with new and attractive
products
• Offer better value for money
• Develop accessible tourism offers for all

Accessible Tourism as part of the
economic recovery strategy for Greece
• Tapping into the growing international market of
the baby-boomer generation and seniors.
• Investment in improved accessibility of facilities
and services as part of the design and
development of high quality, customer–centred
tourism experiences
• Regional and local development plans for
Accessible Destinations (not only accessibility
in individual enterprises)
• First come, first advantage!

Corporate Social Responsibility
•
•
•
•

Giving is good!
Responsible, ethical purchasing is good!
Corporate responsibility is not only about giving.
It means serving the market of all customers,
showing for example, that social inclusion is part
of your corporate ethic….
• “These customers are part of our culture”.

CSR – a “game-changer”
• CSR has the power to move the balance of
society and companies.
• It does this fundamentally by changing the
corporate culture and changing the way things
are done.
• Change comes about by interaction with the
society – which may involve beneficiaries but
also customers.
• CSR can play a vital part in introducing inclusion
and accessibility to the Greek tourism sector.

Why Greek Tourism needs input from CSR
•
•
•
•

Tourists and local communities in symbiosis.
Each one gives to and gains from the other…
Neither side exploits the other
Tourism creates income and tax revenues, and
opportunities for developing local communities and
improving living conditions
• Disabled citizens and disabled visitors benefit from
greater inclusivity, common services and new
accessible activities and experiences.
• Businesses draw on the strengths of local communities
and develop authentic offers for visitors.

Business or CSR?
Business and CSR?
• When products are not available for “underserved markets”, smart companies are
stepping in to provide new products, goods
and services to those who need them.
• Some of the most innovative companies in
tourism and accessibility are also most
active in CSR

CSR in Tourism Businesses
•
•
•
•

Boutaris Wineries
Schindler „Design for All‟ Awards
Scandic Hotels
14 Spanish companies sign UNWTO Global
Code of Ethics

Boutaris
Wineries
“Wine Tasting in Santorini-great fun!”
Reviewed August 21, 2011

We were in Santorini for one
day as our cruise ship ported
there. We had been to
Santorini before, and decided
to rent ATV's again this time as
it is a fast and easy way to get
around the island. (--and yes,
we are in our 50's and still
having fun!) We rode over to
the Boutari Winery on a...
more
Was this review helpful? Yes

Schindler Awards
International Student Workshop & Award

Schindler Award 2011

Scandic currently
sponsors
Badminton Finland
Dansk Badminton Forbund
Dansk Håndbold Forbund
Equestrian Federation of
Finland
Finland-Swedish Sports
Federation
Finnish Figure Skating
Association
Finnish Gymnastics
Federation
Finnish Ice Hockey League
Finnish Tennis Association
Football Association of Finland
Swedish Athletics Association
Swedish Football Association
Swedish Golf Federation
Swedish Handball Federation
Swedish Ice Hockey
Association and Swedish
Hockey League
Swedish Ski Association
Swedish Sports Confederation
Swedish Sports Organisation
for the Disabled and Team
Paralympics
Swedish Volleyball Association

UNWTO Code of Ethics in Tourism
Signed last week by 14 Spanish Companies

CSR Supporting Greek Tourism
• Local strategies are needed for accessible, inclusive tourism
destinations
• Companies can help raise awareness in the tourism industry
about the social and economic value of creating inclusive,
accessible travel and tourism offers
• Encouragement and support should come from government
institutions, regions and municipalities
• Collaborative partnerships with disability NGOs can help develop
CSR initiatives
• Many local CSR actions can act as examples for others to follow,
producing cultural and social change with advantages for
businesses and communities.
• Don’t forget marketing and publicity!

Thankyou

Web:

www.accessibletourism.org

Email: enat@accessibletourism.org

