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His career in tourism begins in the year 1985 in Meliá Travel Agency working on the counter. His business experience is consolidated in Air Paraguay for 5 years as a "Sales Representative". In 1990, he occupies the post of manager of the travel agency CIT (Italian Tourism Company) in Brussels, Belgium. 
The airline industry gives him the opportunity to work as Commercial Director of VASP "Viação Aérea São Paulo” in Brussels, Belgium. 
Since 2002, he becomes part of the Commercial team of Marina D'or Group, assuming the post of Territorial Director and his current position of Commercial Director of the Tourist resort, located in Oropesa del Mar, Castellon.


1.1 Abstract

Marina d'Or believes that it is a very important sector of the population and ,of course,  a great potential for tourism. We are aware of the difficulties that the physically disabled encounter in their usual environment, either to manage a service, to go shopping or to go on holiday. We have taken a number of steps so that their day to day is lighter and easier for them in our holiday city. 
For anyone, holidays serve to forget about everyday life, relax and enjoy pleasant moments during a certain period of time. These values have to be the same for everyone regardless their disability, a place in which they can develop by themselves without hindrance and to think that they are also part of our society. The law establishes some guidelines to be followed, but in our business, we overcame them,  offering 5 times more than the established so that our clients feel at home, and they may come as individuals or in collective groups. 
We bet on adapting our hotels in order to increase comfort and quality of services in our properties. In addition to the adapted rooms in all our hotels, our infrastructure is functional to remove architectural barriers at the most. Our professionals work thinking of new projects aware of the problems of the disabled and thinking that each one of us are part of this society. The proof is that every year we have more demand in this market segment and we get requests increasingly as evidenced by the more than 1,100 lodging received this year. Events like this allows us to learn and to contribute, let ourselves know even more to improve our complex, to make society aware and to be able to provide an environment and services accessible for the general public.

“Lack of awareness in society ”
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