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ELEVATOR

* Mezinarodni projekt ¢ International project
spoluprace v oblasti focused on
vzdélavani dospélych cooperation in adult
v pfistupném learning in accessible
cestovnim ruchu tourism

* 2015-2018

* Partnefi/Partners: Kazuist (CR), ENAT (Belgie),
TANDEM (Itélie), PREMIKI (Slovinsko)
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KAZUIST

KAZUIST, spol. s r.o., Tfinec - Regionalni
poradenska a vzdélavaci organizace / Regional
counsulting and education organisation, 1991

P¥istupny cestovni ruch / Accessible Tourism —
pilotni projekt v CR (Beskydy pro véechny 2005-
2008) a dalsi navazujici projekty, mezinarodni
spolupréce / pilot project in the CR (Beskydy for All
2005-2008) and other follow-up projects,
international cooperation Ekczuist
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KAZUIST & Pfistupny cestovni ruch /
Accessible Tourism
*Osvéta a propagace * Raising awareness and
*Mapovani pristupnosti promOFi?rf .
*Vzd&ldvani , vzdélavaci * Accessibility mapping
terialy - PFist , * Education, Educational
materialy ristupny materials — Accessible
cestovni ruch v kostce,

Tourism in a Nutshell,
VVukové materiély pro Educational materials for

Secondary Schools,

sS
B . * Analyses, researches,
* Analyzy, prizkumy, studies
studie * Collection of good
*Sbér dobré praxe practice
-Erasmus+
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Cile / Objective

e ZvysSenikvality, efektivity ¢ Enhance the quality,

Aktivity / Activities

* Sdileni informaci a e Sharing of information

avyznamu vzdélavani v
pristupném cestovnim
ruchu

e Zlepseni pfistupu k
vzdélavaniv pfistupném
cestovnim ruchu pro
individualni zajemce

e Zvysit povédomi o
pristupném cestovnim
ruchu

BB ecosmus+

efficiency and relevance
of education for
accessible tourism
Improve the access to
educationin accessible
tourism for individual
learnes

Raise the awareness
about accessible
tourism
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zkuSenosti a spolecna
tvorba vystupl
* Spolecnd
setkani/workshopy se
zastupci cilovych skupin
* Zpravodaje

and experience and
joint production of
outputs

* Joint meetings /
workshops with
representatives of
target groups

* Newsletters

ELEVATOR (2015-1-CZ01-KA204-014014 ) @
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Vystupy / Outputs Vystupy / Outputs

* Srovnavaci analyza * Comparative analysis * 5 jazykovych verzi * 5language versions

odminek a nastrojd of tools and , . .
P s ) e * Dostupné v e Available in the
vzdélavani v conditions for elektronické formé electronic form
education in

partnerskych zemich

¢ Vzdélavaci material
pro pravodce v
cestovnim ruchu

e Strucny priivodce
pfistupnym
cestovnim ruchem

accessible tourism

* Educational material
for tourist guides

* Accessible tourism
pocket guide

spolu se zavérecnym
zpravodajem

along with the final
newsletter

Vzdélavani v pristupném CR
Accessible Tourism Training
AN

Report

©

s Accessible Tourism Training.

Cil: informovat o tom,
jak integrovat téma
pfistupného CR do
uéebniho pldnu nebo
vzdélavacich strategii
UZivatelé: tvlrci
ucebnich osnov, tvarci
politik, ucitelé

Analyticka cast:
existujici programy a
podminky pro

vzdélavani v pristupném
CR v Evropé

Navrhova ¢ast: kdo by
se mél skolit, v ¢em
(znalosti a dovednosti) a
jak (metody, formy)

Aim: inform how to
integrate topic of AT into
the curriculum or
educational strategies
Users: curriculum makers,
policy makers, teachers
Analytical part: existing
programs and conditions
for education in AT in
Europe

Proposal part: who
should be trained, in
what (skills and

competencies) and how
(methods, forms)

e

Analyticka ¢ast/Analytical part — Hlavni
zjisténi/Main findings

Nabidka vzdélavani

* Velké rozdily v
dostupnosti vzdélavani a
jeho obsahu

* Soucast odborného
vzdélavani nebo
profesniho rozvoje, méné
Casto soucast zakladniho
vzdélavani (absolventi
nemaji znalosti a
dovednosti ve vztahu k
pristupnému CR)

« Castoje soucasti projektd,
docasna zaleZitost

* Nedostatek lektorl

Supply of training

Wide differences in
availability of training and its
content

Part of VET training or
Professional Development,
and much less frequently in
basic education (school
leavers do not have
knowledge and skills in
relation to AT)

Often, it is a part of projects,
atemporary matter

Lack of trainers

Vétsina kurzd je zamérena
na pracovniky prvni linie.
Dulezité je také zapojeni
manazer( (vlastnikd).
Skoleni maji tendenci
zamérovat se na potreby
osob se zdravotnim
postizenim, mensi duraz je
kladen na Sirsi okruh
navstévnikd se
specifickymi potfebami a
na zékaznicky servis.
Kvalita a obsah Skoleni se
lisi.

A majority of courses
are directed to frontline
staff. It is important to
reach managers
(owners) as well.

* Training tends to focus

on the needs of people
with disabilities, with
less emphasis given to
the wider range of
visitors with access
needs and customer
service.

Quality and content of
trainings varies.
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Poptavka po vzdélavani v
PCR

* MSP v CR skoleni moc
nevyuzivaji — omezené
financni zdroje, ¢as,
nepochopeni trhu,
vnimani pfistupnosti
pouze jako ndklad,
absence poptavky.

* Prvotni kontakt a
motivace podniku a
také jednotlivych
pracovniku ke skoleni je
nejvétsi prekazkou.

Demand for AT training

* SMEs in the tourism
sector don’t use training
much - limited financial
resources, limited time,
no understanding of this
market, see accessibility
only as a cost, lack of
demand

e Initial contact and
motivation of
businesses and as well
as individual workers is
a major barrier.

Poptavka po vzdélavani v
PCR .
* Nedostate¢nd
prezentace
presvédcivych lokalnich
prikladd, které by
ukazovaly skutec¢nou
hodnotu a pfinosy lepsi
pristupnosti.

Demand for AT training

Insufficient
presentation of
convincing local
examples that show the
real value and benefits
of better accessibility

Vzdélavaci material
Educational materi

ELEVAT&R

Tourist Guiding
jcing People with Special —

pro pravodce v CR/
al for tourist guides

(i)

Priizkum/Survey & Workshop

e Lidé s pohybovym
postizenim a seniofi —
potkavaji nejcastéji

e Lidé s pohybovym
postizenim - nejtézsi
skupina, pokud jde o

pfizpGsobeni prohlidky a
naplnéni jejich potreb.

* Nabidka vzdélavani v zemich -
partnerd  je  slaba/zcela
chybi

* Preferuji prezen¢ni Skoleni -«
mimo hlavni sezénu.

People with motor
impairment and seniors —
meet most often

People with motor
impairments - the most
difficult group in terms of
adapting a tour and
meeting their access needs.

Training offer is weak/
absent in partners’
countries.

They prefer face-to-face
training during low season.

Priizkum/Survey & Workshop

* Nepfistupné objekty,
vstupy, , expozice, trasy.

* Nedostatek (pfistupnych)
verejnych toalet.

* Nedostatek pristupné
dopravy.

+ Spatné pFistupnd centra
mést pro autobusy.

* Nejsou predem informovani
o poctu osob se zdravotnim
postizenim ve skupiné, o
typu postizenia o jejich
specifickych potfebach,
problémy s pristupnosti
nejsou avizovany predem.

* Inaccessible buildings,
entrances, exhibitions,
routes.

* Lack of (accessible) public
toilets.

* Lack of accessible transport.

* Poorly accessible city
centres for buses.

* They are not informed in
advance about the number
of disabled people in a
group, about the type of
disability and about their
specific needs, problems of
accessibility are not pointed
outin advance.

Priizkum/Survey

* Smisené skupiny,
rdznorodost Gcastnikd a
jejich schopnosti, problémy
spojit rizné potieby a
pochopit potieby klientl

* Rodiny s détmi prerusuji
vyklad privodce

* PFizpUsobeni vykladu
nevidomym klientim a
détem

* Lidé s pohybovym postizenim
- neschopnost odhadnout
jejich moznosti pohybu.

* Neocekdvané zmény v
chovani

& Workshopy

Mixed groups, diversity of
participants and their abilities,
difficulties to put together
different needs and in
understanding the needs of
clients

Families with children
interrupt tourist guide's
interpretation

Customize interpretation to
the blind clients and children
People with moving
impairments - inability to
predict their movement
possibilities.

Unexpected behavioral
changes
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Inkluzivni privodcovska ¢innost (vystup)
Inclusive tourist guiding (output)

Obsah Content

Navstévnicise specifickymi Visitors with Access Requirements
potfebami Preparation for an inclusive guided
Pfiprava na inkluzivni prohlidku tour.

Accessible communication and
guiding

Inkluzivni komunikace a
privodcovstvi

Dalsi sluzby a aktivity Other services and activities
Hodnoceni priivodcovskych sluzeb Hodnoceni privodcovskych sluzeb
Eorma Eorm

Pripadové studie Case studies
Priklady dobré praxe Examples of good practice
Interpretace problému —
porozuménispecifickym potfebam
v kontextu priivodcovské ¢innosti

Interpretation of the issue —
understanding access requirements
within the context of a guided tour

Prdvodce pFistupnym CR /
Accessible Tourism Guide

Albert Einstein

e ,Pokud to neumis vysvétlit
jednoduse, nerozumis tomu

dostatecné dobre.”

e “If you can‘t explain it simply,
you don‘t understand it well

enough.”

Focus Group & Top 10 bariér a otazek o PCR
/ Top 10barriers and questions about AT

1. Terminologie - Co je to pFistupny cestovni 1. Terminology — What is accessible tourism?

ruch? Zahmuje pouze architektonicka fedeni
ve vztahu k porucham mobility?

Informace o cilové skupiné - Kdo jsou lidé se

Does it include only architectonical
solutions in_relation to the mobility
impairments?

i i ) " i 2. Information about the target group — Who

specifickymi potfebami? Co potrebuji? Jak ;
vypada jejich rozhodovaci proces? O kolik lidi are people with access needs? What do
st ednd? they need? How looks like their decision-
making process? How many people are

3. ° i isti involved?

1ai‘lzen! na rezervalnich portél.ec_h Jaz 3. Infz_)[mation about acce lity of tourist
primét poskytovatele sluzeb ke zvefejiiovani facilities on booking portals and

pre ers‘ websites - How to make
providers to publish on the website
information about accessibility? What
scope and form should information have?
How to ensure reliability and up-to-
dateness of data?

informaci o pfistupnosti na webu? Jaky
rozsah a formu by informace mély mit? Jak
zajistit spolehlivost a aktudlnostdat?

4. Hodnoceni pfistupnosti - Jak a co hodnotit?
Kdo by to mél délat?

Evaluation of accessi

5. Redeni pistupnosti - Jakd fedeni jsou vhodna 4.
to evaluate? Who shi

/ nevhodna? Existuji snadna (levnd) feseni?

y — How and what
doit?
5. Accessibility solutions — What solutions

are appropriate/inappropriate? Are there
easy (inexpensive) solution?

PFistupné produkty - Jaké jsou jejich rysy?
Méla by se pro né poutivat specidini
marketingové znacka, ekvivalent , baby
friendly" nebo ,senior friendly“?

Propagace pFistupnych sluzeb a zafizeni - Jak
je propagovat? Jak pfilskat cilovou skupinua
ne odradit stévajici klienty? Jak podpofit lepsi
propagaci stavajicich pristupnych slueb?
Skoleni personalu - Jak 3kolit personal v
otdzce pistupu / komunikace / poskytovani
informacio pistupnosti, kdy neni zajem o
tradiéni $koleni a existuje vysoka fluktuace
zaméstnanciiv odvétvi cestovniho ruchu?
Spolupréce asystematick Fedeni - Jak se
mohou jednotlivé zainteresované strany
vzsjemné podporovata spolupracovat? Jak se
mohou zapojit tviirci politik? Jaké je role
destinacnich organizaci?

PFistupnost —byznys nebo charita? Mize byt
pistupnost konkurenénivyhodou? Je
bezbariérovy produkt prodejny?

10.

Accessible products — What are their
features? Should a special marketing
brand be used for them, equivalent of
,baby friendly“ or ,senior-friendly?

Promotion of accessible services and
facilities - How to promote them? How
to attract the target group and no to
discourage current clients ? How to
support better promotion of the existing
accessible services?

Training of staff - How to train the staff
on the issue of access/communication/
providing information about
accessibility, when there is no interest in
traditional training and there is a high
fluctuation of employees in tourism
industry?

[ ion and i ions —
How can individual stakeholders support
each other and cooperate? How the
policy makers can be involved? What is
the role of destination organisations?

Accessibi — business or charity? —
Can accessibility be an competitive
advantage? Is accessible product
marketable?

Pravodce pfistupnym CR (vystup)/
Accessible Tourism Guide (output)

 Strucny a vécny  Brief and to the

* Inspirativni point.

* Zvyiujici povédomi a Providing inspiration
zdjem * Raising awareness
* Prakticky and interest

* Practical

VIP

Accessibility archite

tvarci pfistupnost

Visitors/Navstévnici

Industry (Businesses) /

Poskytovatelé sluzeb
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Obsah/Content

Co je pfistupny 1. What s accessible
cestovni ruch tourism
R W | [ TR ¥ Jak mlzZe cestovni ruch 2. How can you make
rHJMI-t;K-‘.-CI N n’:ﬁfﬁ" fe p=xN FH} I.agl e ey vaevs . ¥
| - ucinit pristupnejsi tourism more
| il = =] [ —— Co vam méze accessible
pristupnost prinést 3. What can accessibility
= M| =B bring you
’
Jana Szczukova
szczukova@kazuist.cz
www.kazuist.cz
www.accessibletourism.org/elevator
oy .
Fkazuist
-Erasmus+
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